JESCEZ P

https://www.atkearney.com/transportation-travel/article?/a/china-s-hospitality-industry-rooms-for-growth

Hh ] 5 1 L — 38 1 22 ]

FEA JE4E,  Hp S T3 AR A P ok 2 4k 45
{E#: Chee Wee Gan #l Mui Fong Goh

H o S T AR R B AN T, PRI AE A 5 R LR VR KOk 2 4R 2k

FAT, sPEREEN Ol 7 RS, IRl 42 1 250 J3i0)5 B3 (AT 440 123 T8l
. BTG R T 7 EE B AT 5, SR 2 5 BT I R0 [ 535 <A LA
Pl SE E 40 10 )5 55181/1,000 A, SEE Y 20 4k 55 1EI/1,000 A, i EAACA 4 555 5
[[/1,000 A, 2IHACIKZ . FAVAEZ IR AR IRCN: AR 10 4, 5
¥iE %) 1000 12378, 14 630 Ji550E, JFikH| 8 /1,000 A

IR A8 5 2 T AR, DMEA A Z I KA R AOHLIE? DU TN T r4T it h
PR

B 1. ANFEEETHZREKA

FEA a8, FIA IR T R UG A, (H rh il )5 T 37 AN 228 5 A3 1 T 378 0 K i K )
B (ZFEE D, P =83l sy B2 A, JRBEDR R 2. SR
SRR R o R M el #E 25 A 5 b O RERTAR 0 S RS R (i R oK

KR FRBKHKENR, BEXFHHEANE

WA EREE FH R, o E IS AR R EE N, Bk REh 2 BT, R
SETBE G5 IV RE N A FRER I N, 478 #0K F B 2 1 kY R IR A G . FRf, BT
Hh ] B R A R 2 0 FOR AR R, DR T 5 Sh 1) o E AR R A R EEL (BFM
. FHEHEN). Marriott. Starwood. InterContinental 1 Accor A& K, #EH EA
29 40 ZFNB)E, TR . RN, RN E, DETT i — DA R
A,


https://www.atkearney.com/transportation-travel/article?/a/china-s-hospitality-industry-rooms-for-growth%20%20%20

Figure 1
Mid-scale and budget hotel segments in China will experience the greatest growth
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Figure 2
Consolidation in China’s hotel industry will occur mainly in the high-end
and mid-scale segments
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Figure 3

Some 70 percent of Chinese travelers use travel websites for gathering information
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